
Profile:  Born in 1957. Graduated from the Department of Engineering at Tohoku University 
and joined Mitsubishi Materials Corporation in 1982. After working at MS&AD Inter-
Risk Research & Consulting, Inc., has held current position since April 2018.

Public office held:  Member of the 6th through the 24th Environmental Communication Award Working 
Group (2002–2020) held by the Ministry of the Environment.

Publications:  Evolutional Strategy on Environmental Risk for Financial Institutions (coauthor, Kinzai Insti-
tute for Financial Affairs, Inc.), Practical Guidance on SDGs for Corporate Environmental 
Staff (coauthor, Nikkan Kogyo), and many more.

Third-Party Opinion

I hereby present my third-party opinion on the 2021 THK 

Sustainability Report (hereinafter referred to as “this report”).

“Transforming the World” with the SDGs 
and THK’s “Change in Business Style”
The SDGs were outlined in the “Transforming our world: the 

2030 Agenda for Sustainable Development” resolution ad-

opted at the 2015 United Nations summit. Meanwhile, THK 

adopted its “change in business style” growth strategy the 

following year. From this, it is evident that both the SDGs and 

THK seek to transform society, business, and our world.

This report frequently uses key phrases that evoke the idea 

of transformation, such as “changing times,” “massive revo-

lution,” “social upheaval,” “VUCA,” and so forth. In this “time 

of great change,” society is experiencing a steady advance of 

innovations, including CASE, MaaS, AI, the IoT, and DX (dig-

ital transformation). At the same time, it is clear throughout 

this report that, as a company focused on creation and devel-

opment, THK’s strategy is to promote efforts such as the THK 

DX Project, Omni THK, OMNIedge, and the SEED-Mover 
with Lifter in order to establish an even more solid foundation.

In addition, while the mention of CSV was absent in last 

year’s report, it is woven throughout this one. It is clear how 

THK capitalized on its aforementioned strengths to solve so-

cial challenges such as the coronavirus and environmental 

problems and, furthermore, to translate those efforts into im-

proved corporate value.

With Pride as an Essential Business
For instance, the subtitle to the Message from the CEO is 

“With Pride as an Essential Business.” Then in the Value Cre-

ation section, “infectious diseases” has been added to the 

challenges facing society, showing how THK was responding 

and achieving results (outcomes) based on its “pride as an 

essential business.” Furthermore, seeing “Establishing a BCP 

for infectious diseases” at the top of the “Significant Challeng-

es and Their Relationship with SDGs” table demonstrates that 

THK has maximized its corporate activities aimed at fulfilling 

its responsibility of providing products to the supply chain.

Working Toward Carbon Neutrality in 2050
In October 2020, the Japanese government declared that it 

would aim for carbon neutrality by 2050. Then in April 2021, 

the administration announced a 2030 goal to reduce green-

house gases (GHG) by 46% compared to 2013 levels. As 

this movement toward decarbonization is a new global trend, 

Japanese manufacturers are formulating and announcing 

medium- and long-term targets to reduce GHG by 2030 and 

2050. In addition, there are rapid efforts for companies to 

reduce not only their own direct GHG emissions, but those 

in their supply chain as well. Therefore, I hope that THK will 

also set and announce medium- to long-term goals for GHG 

reduction and share robust information regarding its efforts 

to reduce GHG throughout the Group and its supply chain.

Data Related to Human Assets
THK uses the phrase “human assets” instead of “human re-

sources.” Additionally, in the Value Creation section, “gender 

inequality” has been added to the challenges facing society. In 

order to help readers of the report gain a better understand-

ing of THK’s efforts in relation to these concepts, in addition 

to a qualitative explanation and the information presented 

on the website regarding this publication, I would like to see 

more data about employees—who are the foundation of BCP 

in the face of significant challenges—specifically in relation to 

health and safety (e.g. occupational health and safety activi-

ties in the Production Division) and creating a pleasant work 

environment (e.g. the rehiring program and the promotion of 

women to management and leadership positions).
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